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After collapsing synonymous responses, we found 68 terms for a good host, 70
terms for a good visitor and 62 terms for a good person. A 0.78 shared to unique
ratio was found between host and visitor, 0.48 for visitor and person, and 0.40 for
host and person, showing the importance of the home location in how these social

A pair of paired samples t-tests were conducted for each social
category, 1n order to compare the mean rating of shared terms
to the mean rating of unique terms. Across all comparisons,
shared terms were rated as significantly more prototypical
than unique terms, indicating substantial conceptual overlap.
However, the effect size of this difference was weakest
comparing a good host to a good person.

Conclusions

We found more conceptual overlap
than differences across our three
categories. However, across both
studies the least overlap was found
between a good host and a generic
good person , indicating that there are
unique aspects of this role as a social
virtue.
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10 Most Prototypical Decriptions of a Good Host
Term Study 1 Frequency Study 2 Mean Study 2 SD
Welcoming 43 6.4 0.819
Hospitable 8 6.36 0.913
Inviting 6 6.23 0.827
Accommodating 20 6.17 0.887

Study 1:

After collapsing synonymous responses, we found 68 terms for a good host,
70 terms for a good visitor and 62 terms for a good person. A 0.78 shared to
unique ratio was found between host and visitor, 0.48 for visitor and person,
and 0.40 for host and person, showing the importance of the home location in
how these social roles are viewed.

Study 2:

Two paired samples t-tests were conducted for each social
category, 1n order to compare the mean rating of shared
terms to the mean rating of unique terms. Across all
comparisons, shared terms were rated as significantly
more prototypical than unique terms, indicating
substantial conceptual overlap. However, the effect size of
was weakest when comparing a good host and a good
person.

Background Literature

The concepts of hosting and
hospitality have been in
human culture for thousands
of years. However, it has
rarely been investigated
through a psychological lens

(cf., Meagher et al., 2023).
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10 Most Prototypical Decriptions of a Good Visitor
Term Study 1 Frequency Study 2 Mean Study 2 SD
Leaves when appropriate 15 6.03 1.092
Respectful 58 6.02 0.965
Trustworthy 7 6 1.141
Considerate 24 5.99 0.944
Polite 42 5.96 1.042
Friendly 40 5.93 0.998
Courteous 20 5.89 1.004
Well mannered 10 5.88 1.027
Nice 27 5.84 1.055
Pleasant 6 5.83 0.944

We performed a prototype
analysis (Samuelson et al.,
2014) to discover what people
associate with the social role
of a good host. Specifically,
we test for conceptual overlap
between this term and two
related social categories: a
good visitor and a good
person.

Conclusions

We found more conceptual overlap
than differences across our three
categories. However, 1n both studies
the least overlap was found between a
og00d host and a generic good person,
indicating that there are unique
aspects of this role as a social virtue.
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Study 1: Methods

We recruited 300 participants through an

Study 2: Methods
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